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Who takes care of the presentation?
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WHAT ARE THE ASPECTS TO BE MONITORED?
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INVITATION

should |
participate?

= Did the invitation make it clear to
me what this is about?

= Did he/she invite me to participate

with the right attitude?

DEGREE OF
SATISFACTION

PRESENTATION

EXPECTATIONS
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Like a flight
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1. Objective
Results

2. Subjects
3. Audience

4, Time
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“What goals
does he have
the
presentation?”
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BEFORE

STATED OBJECTIVE

“I'd want
you speak
of the
product
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DESIRED RESULT

‘r Qg “l am convinced
®  Q(that it is the ideal solution”
“I’'m curious to go to g,
read the features carefully”
— -2 9Q
G J‘ “Now I can be proactive
A in my answers about the product”
“I finally understood \ g @ % &
how to best use it” S
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What happens |
when a speaker !—'
speaks?

d 2. Subjects
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Who is the
presentation
aimed at?
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INFORMATION 3 — |

MIXED COMMUNICATION

INFORMATION 4
METAPHOR Z —

EXAMPLE A

INFORMATION 1

—— EXAMPLE B
/

METAPHOR Y /

EXAMPLE C

METAPHOR X

" INFORMATION 2
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How
much
time
do I need
asa
speaker?
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How long will | have
their attention?
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First act subjects 3

y subjects 4

= subj_ects U subjects 5
pleasantries subjects 2

attract
attention

involve
people

Third act

subjects 6 | Fourth act
Any
subjects 7 subsequent
subjects 8 act

Second act

what to
remem| ber

3 points
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COMPETENCE

IBMNEERMMEARBRMNN T WAIRTBXSNTTIE.

4Step

COMMUNICATE
COMPETENCE

BAVEET 45BN 4S"RER MBI —<

ROERMRHA



EHELUT R BTG —A BT EEAIH .

Comprehensive
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The slides cannot be completely
exhaustive, otherwise the speaker
will be useless. The slide must
"satisfy" with exhausted sentences
and words, but which require
explanation by the speaker, in-
depth analysis and possible
discussions with the audience
(interaction)
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